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The College 

Mission Statement 
 
The College of Business advances Alfred University's mission and goals in 
providing intellectual leadership through teaching, research and service. We provide 
active-learning driven educational programs in business management to 
interdisciplinary undergraduate and graduate students who value an intimate, 
interactive, student-centered learning environment. We develop our students into 
ethical business leaders who can think critically and communicate effectively in 
both domestic and global arenas. Our faculty conducts discipline based, applied and 
instructional research that bridge the gap between business theory and practice.  
In support of this mission our undergraduate learning goals are:  
 

Leadership - Our graduates will understand the situational context of leadership. 
They will be able to initiate collaboration with team members in identifying and 
achieving common objectives.  
Ethical Professional Behavior - Our graduates will understand the need for 
ethical practices in business.  
International Business Environment - Our graduates will have an awareness 
and understanding of the legal, political, social, economic, and cultural 
environments facing international business.  
Critical Thinking - Our graduates will be able to gather and analyze relevant 
information to identify problems and opportunities and to achieve creative and 
effective results.  
Knowledge of Business Functions - Our graduates will understand and apply 
core business functions:  

 Management  
 Accounting  
 Economics  
 Marketing  
 MIS  
 Finance  
 Quantitative methods  
 Global business/second language  
 Legal environment of business  

Productive Communication - Our graduates will be effective communicators. 

They will be able to exchange and interpret verbal, written, and expressive 

messages.  
 
College of Business students can obtain a Bachelor of Science degree with a major 
in Accounting, Business Administration, Finance or Marketing. The majors in the 
College of Business provide options within a sound liberal-professional education 
suitable for many post-graduation objectives ranging from immediate entry into the 
job market to graduate school. Alfred University’s program emphasizes leadership 
development and active “hands-on” learning. All students complete a Field 
Experience requirement in consultation with their advisor. AU’s environment 
provides an opportunity for leadership development with a mix of curricular and co-
curricular activities which provide students with opportunities to attain distinction. 
 
The undergraduate business program at AU is professionally accredited by AACSB 
International - The Association to Advance Collegiate Schools of Business. AACSB 
is a not-for-profit corporation of educational institutions, corporations and other 
organizations devoted to the promotion and improvement of higher education in 
business administration and management.  
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Of the approximately 1200 institutions of higher learning in the United States which 
offer business degrees, about one third are accredited by AACSB-International. 
AACSB accreditation allows students to satisfy graduate school foundation 
equivalents for several of the nation’s leading graduate school programs offering the 
MBA degree. 
 
The College of Business has a variety of organizations to enrich student experience. 
These include the Financial Management Association, American Marketing 
Association, Association of Information Technology Professionals, Students in Free 
Enterprise, the Society for Human Resource Management, Phi Beta Lambda (Future 
Business Leaders), and the Institute of Management Accountants. In addition, the 
college has a Student-managed Investment Fund (SMIF) which allows students to 
participate in managing an active portfolio while gaining academic credit. The 
College also has national honor societies that recognize superior academic 
achievement by the students. These organizations include chapters in Alpha Iota 
Delta National Honor Society in Decision Sciences, Beta Gamma Sigma 
(exclusively for AACSB accredited schools), Delta Mu Delta Honor Society in 
Business Administration, Financial Management Association in Finance, Mu Kappa 
Tau in Marketing, the Pacioli Honor Society in Accounting, and the Omicron Delta 
Epsilon Honor Society in Economics. 
 
Recent Alfred University graduates have attained positions in major international, 
national and regional accounting firms (KPMG-Peat Marwick, Hays and Company, 
PricewaterhouseCoopers, Bonadio CPA's), in the financial services industry 
(Travelers, Bank of America, Dun and Bradstreet, Commercial Metals Company, 
General Electric Commercial Finance, Merrill Lynch), in the information services 
arena (Hewitt Associates), in marketing-oriented companies (ADP, AT&T), and in 
technology oriented firms (About-Thettuman Internet, Citadel Communications, 
IBM Global Services). A number of recent graduates also chose to pursue graduate 
or professional degrees at schools such as Albany Law School, Alfred University, 
Long Island University, Pace University, Purdue University, Rochester Institute of 
Technology, Schiller International University, University at Buffalo School of Law 
and University of Scranton. 

 

Degree Programs (Majors) 

The Business Administration major  prepares students for professional careers in 
areas such as accounting, business economics, family business, finance, 
management, marketing, management information systems, international business 
and entrepreneurship. Each business administration student chooses a faculty 
advisor who not only helps him or her explore career options but also recommends 
courses to be taken over the sophomore, junior and senior years. 
 
The Accounting major prepares students to become professional accountants. Those 
students interested in public accounting are encouraged to pursue the license to 
become a Certified Public Accountant (CPA); those interested in corporate or 
governmental accounting are encouraged to seek designation as a Certified 
Management Accountant (CMA). All students are urged to augment their 
accounting curriculum with a minor or coursework in those areas which are in great 
demand in accounting, such as Management Information Systems (MIS). 
 
The Marketing major recognizes the importance of design in the professional 
practice of marketing. Through a partnership with the Alfred University School of 
Art and Design, marketing majors take required courses in Visual Communications. 
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 This partnership allows students to benefit from our internationally recognized 
faculty in the School of Art and Design. 
 
The Finance major emphasizes fundamental accounting and finance concepts, 
theories and practice to promote well-informed financial decision-making. It 
prepares students for a large number of today’s appealing and rewarding careers in 
business and industry as well as provides an excellent background for graduate 
programs. Students in the University’s finance program are actively sought by 
corporate recruiters who know the students have been well prepared for the world of 
contemporary finance. Many finance students become financial analysts and 
managers. Others enter the consulting or legal professions or develop careers in the 
various occupations related to investment activity or financial institutions.  
 
The College also offers minors in Accounting (non-Accounting majors), Business 
Administration (non-College of Business students only), Economics, Family 
Business and Entrepreneurship, Finance (non-finance majors), Management 
Information Systems, and Marketing (non-marketing majors).  
 
College of Business students may minor in fields within or outside of the College of 
Business. Lists of courses required for various minors are printed elsewhere in this 
catalog. 
 
The general course requirements for all College of Business students are listed 
below. Enrollment in business and economics courses numbered 300 or above 
requires junior standing (60 semester credit hours). 
 
General Course Requirements – Professional Core 
ACCT 211 Financial Accounting     3 
ACCT 212 Managerial Accounting    3 
BUSI 105 Business Perspectives    1 
BUSI 457 International Business     
  or FIN 458 International Financial Management    
  or ECON 412 International Economics      
  or MKTG 489 International Marketing    3  
BUSI 499 Policy Formulation and Administration   3 
ECON 300-400  one upper-level course in Economics   3 
FIN 348  Managerial Finance     3 
LAW 241 The Legal Environment of Business   3 
MGMT 328 Management and Organizational Behavior  3 
MGMT 484 Operations Management    3 
MIS 190  Introduction to Management Information Systems 3 
MKTG 221 Marketing Principles and Management   3 
 
Arts and Sciences Core 

Quantitative Methods 
BUSI 113 Business Statistics     3 
BUSI 261 Operations Research    3 
MATH 107 Calculus Concepts for the Social Sciences  4 
MIS 101  Computer Applications for Business   3 
Communications 
ENGL 101 Writing I      4 
ENGL 102 Writing II1     4 
Economics 
ECON 201 Principles of Microeconomics2   4 
ECON 202 Principles of Macroeconomics    3 
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Social Sciences – A minimum of 3 credit hours chosen from among Anthropology, 
ENVS 102 (Environmental Studies), Political Science, Psychology, or Sociology 
(SOCI 230 and POLS 230, PSYC 220 may be taken, but do not fulfill this 
requirement). 
Natural Sciences – A minimum of 3 credit hours chosen from among Astronomy, 
Biology, Chemistry, ENVS 101 (Environmental Studies), Geology, Physics, or 
Science. 
Creative Disciplines –  A minimum of 3 credit hours chosen from among Art, 
Communications Studies, Creative or Imaginative Writing, Dance, Design, Film, 
Music, or Theatre.  
Humanities – A minimum of 3 credit hours chosen from among Foreign Languages, 
History, Literature, Philosophy (including Logic), or Religion.  
 
Additional Requirements: 
 Students are required to complete a Field Experience option selected from the 

following: 
1. Approved Internship (BUSI 485) 
2. Advanced courses with Active Learning Component 

 Satisfy the University’s Physical Education requirement. 
 Satisfy the University’s Global Perspective requirement 
 Maintain at least a 2.0 grade point average overall and 2.0 combined GPA in 

business and advanced economics courses. 
 Complete a minimum of 30 credit hours in upper-division business courses. 

 
1. Writing requirements are specified in the Catalog under General Education Requirements for 

Liberal Arts and Sciences, Basic Competencies, Written Communication.  

2. Principles of Economics (ECON 201 and ECON 202) may be counted as either a business course 

or as an arts and sciences course at the discretion of the student. All upper division economics 

courses are counted as business courses. 

 
Business Administration Major 
Students opting for this major must take the courses listed in the professional core, 
elective courses in business, and a field experience, to total a minimum of 48 credit 
hours. They must also take those courses listed in the arts and sciences core, plus 
enough electives in the arts and sciences to total a minimum of 60 credit hours. A 
total of 120 credit hours, including acceptable transfer credit (but excluding physical 
education requirements) is required for graduation. 
 
The Business Administration major provides a high degree of flexibility. In 
consultation with a faculty advisor, a student is encouraged to explore career 
options, including graduate school, and to select business and non-business electives 
that provide a professional focus.  
 
Accounting Major 
The Accounting major is designed to prepare students for careers in accounting and 
for additional education to qualify students to sit for the CPA examination. Effective 
August 2009 NYS will require CPA candidate to have completed 150 credit hours. 
Alfred University offers an accounting major for the Master of Business 
Administration program. Because course requirements for taking the examination 
are set by state law, the Accounting major’s curriculum is tightly structured. 
 
Accounting majors must take all those courses listed in the arts and sciences core, 
plus enough electives in that area to total a minimum of 60 credit hours. They must 
also take all the courses listed in the professional core (with the exception of MGMT 
484 Operations Management), plus all courses listed below: 
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 ACCT 361 Financial Accounting II    3 
ACCT 362 Financial Accounting III    3 
ACCT 371 Personal Income Tax    3 
ACCT 372 Cost Accounting     3 
ACCT 441 Auditing Theory and Practice    3 
ACCT 451 Financial Reporting and Analysis   3 
ACCT 462 Applications of Advanced Accounting Principles  3 
FIN  one additional Finance course    3 
LAW 442 Commercial Law     3 
 
A minimum of 120 credit hours, including acceptable transfer credit (but excluding 
physical education requirements) is required for graduation. Accounting majors 
must receive a grade of C or better in all accounting courses and in each of those 
listed above for the major. 
 
Students who opt to continue into the MBA Program must complete an application 

and provide two letters of recommendation. Students whose grade point average is 

2.5 or greater will not be required to submit official GMAT scores. 

 
Marketing Major 
Students who wish to major in Marketing must complete the Professional Core (with 
the exception of MGMT 484 Operations Management) and the Arts and Sciences 
Core plus enough arts and sciences electives to total a minimum of 60 credit hours. 
They must complete the University Physical Education and Global Perspective 
requirements, and earn a total of 120 credit hours (excluding the physical education 
requirements), and complete the following Marketing requirements: 
 
Required Courses: 
ART 288  Visual Communications I    4 
MKTG 452 Marketing Research    3 
MKTG 479 Consumer Behavior    3 
MKTG 486 Promotion Strategy     3 
MKTG 499 Strategic Marketing Management   3 
Plus, choose 3-4 credit hours from the following: 
ART 386  Visual Communications II    4 
MKTG 453 Marketing Practicum    3 
MKTG 482 Sales Management     3 
MKTG 489 International Marketing    3 
MKTG 460 Seminar in Marketing    3 
 
Finance Major 
Students who wish to major in Finance must complete the Professional Core and the 
Arts and Sciences Core, plus enough arts and sciences electives to total a minimum 
of 60 credit hours. They must complete the University Physical Education and 
Global Perspective requirements, and earn a total of 120 credit hours (excluding the 
physical education requirements), and complete the following Finance requirements: 
 
Required Courses: 

ACCT 361  Financial Accounting II     3 
BUSI 205  Student Managed Investment Fund    1 
BUSI 206  Student Managed Investment Fund Lab   1 
FIN/BUSI 410  Introduction to Financial Planning   3 
FIN 454  Security Analysis     3 
FIN 455  Business Financial Decisions    3 
FIN 458  International Financial Management    3 
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FIN 460  Seminar in Finance     3 
Plus, choose one of the following: 
ECON 331  Money and Banking     3 
FIN/ECON 445 Managerial Economics     3 
FIN 453  Financial Markets and Institutions   3 
FIN 457  Portfolio Management     3 

 

Minors in the College of Business 

The College of Business has developed minors in Accounting (non-accounting 
majors), Business Administration (non-College of Business students), Economics, 
Family Business and Entrepreneurship, Finance (non-finance majors), Management 
Information Systems, and Marketing (non-marketing). Students completing any of 
these minors must complete at least half of their course work at Alfred University. 
Courses taken elsewhere numbered 300 or higher at Alfred University must be taken 
at a comparable baccalaureate degree granting school. A grade of C or better must 
be attained in each course submitted for completion of the minor.  
 
Accounting 
Non-Accounting majors have the opportunity to supplement their major with a 
minor in Accounting.  
 
Accounting Minor for non-College of Business Students 
ACCT 211/212 Financial Accounting /Managerial Accounting 3/3 
ACCT 361 Financial Accounting II    3 
BUSI 113 Business Statistics (or equivalent)   3 
BUSI 261 Operations Research    3 
ECON 201/202 Principles of Microeconomics/Macroeconomics 4/3 
MATH 107 Calculus Concepts for the Social Sciences    4 
Plus two courses from among the following: 
ACCT 362 Financial Accounting III    3 
ACCT 371 Personal Income Tax    3 
ACCT 372 Cost Accounting     3 
ACCT 462 Applications of Advanced Accounting Principles  3 
 
Accounting Minor for Business Administration Students 

ACCT 361 Financial Accounting II    3 
Plus two courses from among the following: 
ACCT 362 Financial Accounting III    3 
ACCT 371 Personal Income Tax    3 
ACCT 372 Cost Accounting     3 
ACCT 462 Applications of Advanced Accounting Principles  3 
 
Business Administration Minor and 4 + 1 Minor for MBA Program 
The College of Business offers a 4 + 1 minor for non-College of Business students. 
By completing the appropriate foundation courses at the undergraduate level, a 
student may successfully complete the requirements for a Masters in Business 
Administration (MBA) at Alfred University in one year after receiving his or her 
undergraduate degree. Students who desire to apply coursework from the 4 + 1 
minor to the MBA Program must achieve a C or better in each course completed as 
part of the minor. Students completing the minor are thus eligible to complete the 30 
credit hour MBA at Alfred University. GMAT will be waived for students who 
complete the minor and have a minimum cumulative grade point average of 2.5 and 
a minimum business grade point average of 3.0. 
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 The 4 + 1 Program does not guarantee admission to the MBA Program. Students 
must apply for admission and submit all required application materials. 
 
Required Courses: 
ACCT 211/212 Financial Accounting/Managerial Accounting 3/3 
BUSI 113* Business Statistics      3 
ECON 201** Principles of Microeconomics   4 
ECON 202 Principles of Macroeconomics  3 
FIN 348   Managerial Finance     3 
MGMT 328  Management and Organizational Behavior  3 
MGMT 484 Operations Management    3 
MKTG 221  Marketing Principles and Management   3 

* POLS/SOCI 230 or PSYC 220 may be substituted for BUSI 113 

**ENGR 206 may be substituted for ECON 202 

 
Business Economics 
Business Economics provides an excellent background for work in the fields of 
banking, finance, and other areas where an understanding of economics is required.  
The balanced coordination of economics and business administration courses is also 
appropriate for entry into a variety of civil service positions with the federal, state, 
and local government or entry into graduate school. 
 
Economics Minor for College of Business Students 
ECON 201 Principles of Microeconomics 4  
ECON 202 Principles of Macroeconomics 3 
ECON 460 Seminar in Economics 3  
ECON 300+ Upper-level Economics 6 
 
Family Business and Entrepreneurship 
Students interested in the management of a Family Business or in the field of 
Entrepreneurship should consider courses in Entrepreneurship, Family Business 
Management, Estate Planning, and New Product Development. Such courses are 
often taught as seminars focusing on applied learning and interaction with 
professionals. In addition to these courses, students are required to complete at least 
a 3 credit-hour internship (in a family business). 
 
Family Business and Entrepreneurship Minor  
  for non-College of Business Students 
ACCT 211 Financial Accounting    3 
BUSI 201 Family Business Management   3 
BUSI 439 Entrepreneurship in the 21st Century   3 
BUSI 485 Internship (in a family business) 1-4 
ECON 201 Principles of Microeconomics   4 
MGMT 328 Management and Organizational Behavior  3 
Plus three (3) credit hours from among the following courses: 
ACCT 371 Personal Income Tax    3 
BUSI 460 Seminar in Family Business    3 
FIN 410  Introduction to Financial Planning    3 
LAW 405 Real Estate Law     3 
 
Family Business and Entrepreneurship Minor  

  for College of Business Students 
BUSI 201 Family Business Management   3 
BUSI 439 Entrepreneurship in the 21st Century   3 
BUSI 485 Internship (in a family business)   3 
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Plus three (3) credit hours from among the following courses: 
ACCT 371 Personal Income Tax    3 
FIN 410  Introduction to Financial Planning    3 
BUSI 460 Seminar in Family Business    3 
LAW 405 Real Estate Law     3 
 
Finance 
Non Finance majors can pursue a minor in finance. The minor provides the 
opportunity for students to cultivate the critical thinking skills and develop the 
ability to apply financial analysis to a wide range of business finance issues.  
 
Finance Minor for non-College of Business Students 

ACCT 211 Financial Accounting    3 
ACCT 212 Managerial Accounting    3 
ECON 201  Principles of Microeconomics   4 
ECON 202  Principles of Macroeconomics   3 
FIN 348  Managerial Finance     3 
FIN410  Introduction to Financial Planning   3 
FIN 458  International Financial Management   3 
Plus six (6) credit hours from among the following courses: 
BUSI 205 Student Managed Investment Fund   1 
BUSI 206 Student Managed Investment Fund Lab   1 
FIN 457  Portfolio Management    3 
FIN 460  Seminar in Finance     3 
 
Finance Minor for College of Business Students 
FIN 410  Introduction to Financial Planning   3 
FIN 454  Security Analysis     3 
FIN 458  International Financial Management   3 
Plus three (3) credit hours from among the following courses: 
BUSI 205 Student Managed Investment Fund   1 
BUSI 206 Student Managed Investment Fund Lab   1 
FIN 453  Financial Markets & Institutions   3 
FIN 455  Business Financial Decisions    3 
FIN 457  Portfolio Management    3 
FIN 460  Seminar in Finance     3 
 
Management Information Systems (MIS) 
The Management Information Systems curriculum provides students with a 
thorough grounding in Management Information Systems (MIS) concepts. Using 
MIS as a foundation, students are introduced to the decision-making process using 
the latest computer-based tools. The goal is to prepare students to function 
efficiently in today’s heavily computer-dominated business environment.  
 
MIS Minor for non-College of Business Students 

ECON 201 Principles of Microeconomics   3 
MGMT 328 Management and Organizational Behavior  3 
MIS 290  Computer Programming (or equivalent)   3 
MIS 465  Data Base Management Systems   3 
MIS 466  Systems Analysis and Design    3 
MIS 410  Inter-Networking Fundamentals   3 
MIS 460  Seminar in Information Theory   3 
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 MIS Minor for College of Business Students 
MIS 290  Computer Programming (or equivalent)   3 
MIS 465  Data Base Management Systems   3 
MIS 466  Systems Analysis and Design    3 
MIS 410  Inter-Networking Fundamentals   3 
MIS 460  Seminar in Information Theory   3 
 
Marketing  
Non Marketing majors can pursue a minor in marketing. 
 
Marketing Minor for non-College of Business Students 
BUSI 113* Business Statistics     3 
ECON 201 Principles of Microeconomics   4 
MKTG 221 Marketing Principles and Management    3 
MKTG 479 Consumer Behavior    3 
Plus six credit hours from among the following courses: 
ART 288  Visual Communications I    4 
ART 386  Visual Communications II    4 
MKTG 452 Marketing Research    3 
MKTG 453 Marketing Practicum     3 
MKTG 460 Seminar in Marketing    3 
MKTG 482 Sales Management     3 
MKTG 486 Promotion Strategy     3 
MKTG 489 International Marketing    3 
MKTG 499 Strategic Marketing Management    3 

* POLS/SOCI 230, or PSYC 220 may be substituted for BUSI 113  

 
Marketing Minor for College of Business Students 

MKTG 221 Marketing Principles and Management    3 
MKTG 479 Consumer Behavior    3 
Plus six credit hours from among the following courses:  
ART 288  Visual Communications I    4 
ART 386  Visual Communications II    4 
MKTG 452 Marketing Research    3 
MKTG 453 Marketing Practicum    3 
MKTG 460 Seminar in Marketing    3 
MKTG 482 Sales Management     3 
MKTG 486 Promotion Strategy     3 
MKTG 489 International Marketing    3 
MKTG 499 Strategic Marketing Management   3 

 

Undergraduate Curriculum Outline 

The following 8-semester sequence illustrates the curriculum as it is most often 
taken by students pursuing a degree. Individuals may vary from this guideline 
depending upon their specific situations. Note that all upper-level accounting 
courses are offered only in the designated semester. Accounting students must earn a 
grade of C or better in all upper-level accounting courses. 
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Common First and Second Years 
Semester 1 
BUSI 105 Business Perspectives    1 
BUSI 113 Business Statistics     3 
ENGL 101 Writing I      4 
MIS 101  Computer Applications for Business   3 
Liberal Arts Elective      4 
Total credit hours 15 
 
Semester 2 
ENGL 102 Writing II     4 
LAW 241 The Legal Environment of Business   3 
MATH 107 Calculus Concepts for the Social Sciences  4 
MIS 190  Introduction to Management Information Systems 3 
PHED 100-level Physical Education Activity Course   2 
Total credit hours 16 
 
Semester 3 
ACCT 211 Financial Accounting    3 
ECON 201 Principles of Microeconomics   4 
MKTG 221 Marketing Principles and Management   3 
Liberal Arts Elective      4 
PHED 100-level  Physical Education Activity Course 
Total credit hours 16 

 
Semester 4 
ACCT 212 Managerial Accounting    3 
BUSI 261 Operations Research    3 
ECON 202 Principles of Macroeconomics   3 
Liberal Arts Electives      8 
Total credit hours 17 
 
Accounting Curriculum Outline – Third and Fourth Years 
Semester 5 
ACCT 361 Financial Accounting II    3 
ACCT 372 Cost Accounting     3 
FIN 348  Managerial Finance     3 
Liberal Arts Elective      4 
Total credit hours 16 

 
Semester 6 
ACCT 362 Financial Accounting III    3 
ACCT 371 Personal Income Tax    3 
MGMT 328 Management and Organizational Behavior  3 
Liberal Arts Elective      4 
Field Experience 1-4 
Total credit hours 14-17 
 
Semester 7 
ACCT 441 Auditing      3 
ACCT 451 Financial Reporting and Analysis   3 
BUSI 499 Policy Formulation and Administration   3 
FIN 3XX  300-level Finance Elective    3 
Liberal Arts Elective      4 
Total credit hours 16 
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 Semester 8 
ACCT 460 Seminar in Accountancy    3 
ACCT 462 Applications of Advanced Accounting Principles  3 
ECON  300-level Economics Elective   3 
LAW 442 Commercial Law     3 
Liberal Arts Elective      4 
Total credit hours  16 
 
Business Administration Curriculum Outline – Third and Fourth Years 
Semester 5 
FIN 348  Managerial Finance     3 
MGMT 328 Management and Organizational Behavior  3 
Liberal Arts Elective      4 
Liberal Arts Elective      4 
Total credit hours 14 
 
Semester 6 
MGMT 484 Operations Management     3 
Business Elective       3 
Business Elective       3 
Business Elective       3 
Liberal Arts Elective      4 
Total credit hours 16 

 
Semester 7 
ECON  300-level Economics Elective   3 
BUSI 457 International Business    3 
  or ECON 412 International Economics 
  or FIN 458 International Financial Management     
  or MKTG 489 International Marketing     
BUSI 499 Policy Formulation and Administration   3 
Business Elective       3 
Liberal Arts Elective      4 
Total credit hours 16 
 
Semester 8 
Business Elective       3 
Business/Liberal Arts Electives 12 
Total credit hours 15 
 
Marketing Curriculum Outline – Third and Fourth Years 
Semester 5 
FIN 348  Managerial Finance     3 
MGMT 328 Management and Organizational Behavior  3 
Business Elective       3 
Liberal Arts Electives      8 
Total credit hours 17 

 
Semester 6 
ECON 3XX 300-level Economics Elective   3 
MKTG 479  Consumer Behavior    3 
MKTG 486  Promotion Strategy    3 
Liberal Arts Electives      8 
Total credit hours 17 
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Semester 7 
ART 288  Visual Communications II    4 
BUSI 499 Policy Formulation and Administration   3 
MKTG 452  Marketing Research    3 
Business/Marketing Elective      3 
Liberal Arts Elective      4 
Total credit hours 17 
 
Semester 8 
BUSI 457 International Business     
  or ECON 412 International Economics 
  or FIN 458 International Financial Management     
  or MKTG 489 International Marketing    3 
MKTG 499  Strategic Marketing Management   3 
Business / Marketing Elective     3 
Business/Liberal Arts Electives  4 
Field Experience 1-4 
Total credit hours 14-17 

 
Finance Curriculum Outline – Third and Fourth Years 
Semester 5 
FIN 348  Managerial Finance     3 
MGMT 328 Management and Organizational Behavior  3 
Business Elective       3 
Liberal Arts Elective      4 
Liberal Arts Elective      4 
Total credit hours 17 

 
Semester 6 
BUSI 205  Student Managed Investment Fund   1 
BUSI 206  Student Managed Investment Fund Lab   1 
ECON 3XX 300-level Economics Elective   3 
FIN/BUSI 410  Introduction to Financial Planning   3 
FIN 455   Business Financial Decisions    3 
Liberal Arts Elective      4 
Total credit hours 16 

 
Semester 7 
ACCT 361  Financial Accounting II    3 
BUSI 499 Policy Formulation and Administration   3 
FIN 454   Security Analysis     3 
FIN 458   International Financial Management   3 
Liberal Arts Elective      4 
Total credit hours 16 
 
Semester 8 
FIN 460   Seminar in Finance     3 
Finance Elective       3 
Business Elective       3 
Business/Finance Elective  3 
Liberal Arts Electives  4 
Total credit hours 16 


